GotlU DENTIST

Campaign Goal: Reach & Clicks

Campaign was created to promote the dentist surgery and to encourage users to book an
appointment. The main aim of the ad was to showcase the range of services that the dental
surgery offers and to highlight the quality customer services offered.

& Church House Dental Practice Ltd
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* Main text on the ad highlights quality customer service and the
At Church House Dental Practice, you are our priority! We will always o /] ) . . .
inform you of all treatment options, their advantages and disadvantages, dentist’s dedication to prOVldlng the best treatment fOf' each
and the price so that you can choose the option that suits you! Click to 5 o o
individual. Also encourages users to book.

book an appointment.

Imagery chosen for the ad was taken from stock and shows a
range of individuals and couples smiling, representing the
quality services provided and the satisfaction of customers.

Clear and direct CTA ‘BOOK NOW’ added to each slide makes
B CHURCH i clear that users are encouraged to book an appointment with
the surgery in order to select a treatment for them.
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Clicks greater than goal
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